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Handout 5

Principles of

Asset Building

On average, young people surveyed by Search Institute experience only about 19
of the 40 assets. Thus, a commitment to asset building should become a top
priority for every individual, every organization, and every community Search
inslitute has identified six principles that can help shape our asset-building efforts:

% All children and young people need assets.

Research shows that all young people, regardless of gender, age, family
composition, race, or ethnicity, can benefit from having more assets,
While we musl continue to pay special alfention to children and young
people who are in crisis and high-risk situations, the central challenge is
to generate the kind of attention that will help all young people.

& Relationships are key.

Buiiding assets calls upon every single person to build both formal and
informal relationships wilh young people that are positive and caring.

% Everyone can build assets.

In an assel-buiiding community, everyone works al developing caring rela-
tionships with young people.

= Building assets is an ongoing process. :
Assel building begins before birih or adoption, by equipping parents-o-
be with skills and knowledge (o care for a baby or child. And assel build-
ing continues throughout childhood and adolescence and inlo aduit
hood. Young people need their assels nurlured every day during every
year of their childhood and adolescence.

ST Asset building requires consistent messages.
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to be reinforeed everywhere Thal means in homes, schools, congrega-
tions, places of employment, clubs. Everywhere.

s Dupilication and repetition are good and important.

Young people need as many asset-building experiences as possible,
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